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The retail industry spends billions of dollars every year driving traffic to their 
websites, yet over 74% of visitors who place items in their cart will leave before 
completing their purchase.

SaleCycle uses behavioral data to enable fashion brands to create better 
customer journeys online, optimizing conversion rates, recovering abandoned 
sales and increasing customer lifetime value. 

The end result? Increased online sales. 



Leading communication brand BT had 
an in-house cart recovery solution in 
place but turned to SaleCycle for help. 
SaleCycle implemented a campaign 
with dynamic segmentation and 

“The SaleCycle service and ease of implementation has been excellent.
It works so well that I can just sit back and watch the sales come in, 
which makes me look great!”
Anna Hughes, Senior Online Marketing Manager at BT

13% increase in online sales
The BT Story.

multiple email cycles. BT can now 
personalize the email content based 
on browser-interest without lifting a 
finger, and ensure they’re recovering 
as many orders as possible.



Wisteria worked with SaleCycle to 
replicate their brand messaging into 
a multi-touch campaign, opting to 
send not one, but three remarketing 
emails to abandoning customers. 

“Email has been the cornerstone of our marketing efforts here at Wisteria. 
And SaleCycle’s remarketing emails have become an integral part of that 
strategy. SaleCycle has become a true extension of our marketing team.”
Kayla McKinley, Director of Ecommerce at Wisteria

23% higher average order value
The Wisteria Story.

The campaign has performed really 
well with 20% of clicks leading to a 
purchase. The inclusion of the 2nd 
and 3rd cycle emails saw an additional 
47% lift in recovered revenue.



Maintaining a positive customer 
experience was a key consideration 
for Cath Kidston when embarking on 
their remarketing campaign. The Cath 
Kidston emails are sent through their 

“Ensuring a great customer experience is vital to us. Working with 
SaleCycle we send beautiful, elegantly branded emails to our customers
increasing our sales and improving the customer experience.”
Hayley Bashford, Email Marketing Co-ordinator at Cath Kidston

57% open rate on emails
The Cath Kidston Story.

own email service provider eCircle. 
They’re fully branded with  full basket 
details, a gentle customer service 
tone and clear call-to-actions which 
encourage the return to purchase.



Oakley came to SaleCycle looking 
curb cart abandonment and  increase 
the size of their database. As customer 
acquisition and retention is a vital part 
of their online strategy,  an on-site 

“Here at Oakley, we partner with companies who are constantly 
innovating, pushing the envelope and obsessing over the details.  
That’s why we chose SaleCycle.”
Ryan Porte, Consumer Experience Analyst at Oakley

66% increase in customer acquisition
The Oakley Story.

message is used to prompt visitors 
who are further into their buying 
journey for their email. Its success 
has also resulted in the ability to send 
more email remarketing messages.



Alexander, don’t come back to an empty shopping bag.
Although we’d love to hold your favorite items just for you,availability 
isn’t guaranteed.
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Nautica partnered with SaleCycle 
to develop a multi-touch email 
remarketing campaign. They quickly 
turned to split testing to optimize 
their cart abandonment campaign. 

“The great thing about SaleCycle is not only the ability to customize 
every aspect of our remarketing emails, but their proactive approach to 
helping optimize our campaign and checkout process as a whole.”
Erin Healey, Senior Ecommerce Manager at Nautica

10% increase in average order value
The Nautica Story.

With a combination of effective 
email send times and strategically 
placed email capture throughout their 
site, Nautica’s campaign has been 
remarkably successful!



#AskOurClients
Impartial Revoo Reviews

“Working with SaleCycle has been awesome. They have truly delivered on every 
campaign we have launched from whiteboard to execution and optimization.”

“Really great experience with SaleCycle. Quick turnaround, helpful account managers 
who are always on call to answer any questions, great reporting dashboard and 
customer reports!”

“Very happy with the simplicity of implementation... This activity is one of our 
strongest performing digital channels in terms of ROI.”



marketing@salecycle.com


