
The Solution
Reiss and SaleCycle worked closely to ensure a highly e�ective email remarketing campaign. A close integration with the 
Reiss.com ecommerce platform allowed SaleCycle to capture valuable real time data, contact those who abandoned their 
baskets and convert those hottest of prospects into valued customers.

The partnership between SaleCycle and Reiss has achieved outstanding results across the campaign. With an average 
conversion from send rate of 34% - this proves the importance of a well-designed & timely email remarketing strategy.

#AskOurClients

of consumers who click go on 
to complete their purchase.

“At Reiss we pride our business on great customer experiences. Working with SaleCycle has not only 
improved our numbers, but it has improved the overall customer experience in the process. Our partnership 

with SaleCycle allows us to send timely and well-designed emails that show significant results across the campaign.
  

I wouldn’t hesitate in recommending SaleCycle to anyone looking to introduce an Email Remarketing programme.”  

Giedre Guntulionyte, Customer Acquisition Manager – Reiss

info@salecycle.com

@SaleCycle

www.SaleCycle.com

Background Story
Basket abandonment is a challenge facing every online 
retailer today, particularly in fashion where approximately 
three-quarters of customers put something in their basket 
but never go onto complete the purchase.

There are many reasons for basket abandonment, whether 
it be your ever reliable internet connection, the more 
popular ‘just browsing’, or unexpected high delivery costs, 
the challenge of basket abandonment is forever present.

Born out of London in 1971 - Reiss have been at the 
forefront of high-street fashion ever since, and with average 
abandonment rates in the region of 72% - Reiss understand 
there’s huge amount of potential revenue at stake.

Appearance is Everything
Reiss identified the importance of communicating with 
these customers and worked with SaleCycle to set up the 
perfect email remarketing campaign.

With its sleek and modern design, the Reiss creative 
produces outstanding results with customers appreciating 
the relevance and ease of returning to complete their 
purchase.

The Reiss email boasts full product personalisation, a gentle 
customer service tone and clear ‘Call To Actions’ to 
encourage the purchase - all of which maintain the brands 
modern and design led appearance. It even knows whether 
the customer is male or female!

34%
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